
K AV YA  R A M I R E D DY

CONTACT

kavya.ramireddy@insead.edu

kavyaramireddy9@gmail.com

Paris, France

PERSONAL PROFILE

Strategy and analytics professional with

an engineering background and inter‐

national exposure across France, India

and Singapore, skilled in strategy and

project management, luxury branding,

consumer insights, and data-driven

decision-making, driving ~35% higher

engagement and 150+ leads.

Available January 2027 – June 2027.

HARD SKILLS

Languages

English (Fluent)

French (Beginner)

Hindi (Intermediate)

Telugu (Native)

Software

Excel & PowerPoint

Power BI

Tableau

Google Analytics

AI Tools

Canva

Key Competencies

Competitive & Pricing Benchmarking

Data Analysis & KPI Dashboards

Market & Customer Segmentation

Go-to-Market & Positioning Strategy

Cross-functional Project Management

Multi-market Stakeholder Alignment

CERTIFICATIONS

L'Oréal Brandstorm | (2026)

Developed “L'Accordeur by YSL”, a

personalised luxury fragrance concept.

InsideLVMH | (2025)

Certified in luxury strategy and

branding.

EDUCATION

Master in Management – INSEAD | (2025 – 2027)

Ranked #3 globally in the Financial Times Master in Management Rankings 2024&2025.

Relevant coursework: Data Analysis, Corporate Finance, Strategy, Corporate Entrepreneurship, Brand

Strategy & Marketing Management, Value Creation in Luxury & Fashion, Consumer Behaviour.

GMAT: 655.

Bachelor of Engineering – Chaitanya Bharathi Institute of Technology | (2021 – 2025)

Graduated in Computer Science Engineering (AI & ML) with a CGPA of 9.4 / 10, ranking among the top

students of the cohort.

Built a strong quantitative foundation in data analysis, statistics, predictive modelling and structured

problem-solving, alongside project management and cross-functional collaboration.

PROFESSIONAL EXPERIENCE

INFYZ Solutions, Marketing Strategy Intern | (July 2024 – May 2025)

Led go-to-market positioning, competitive landscape analysis and customer journey strategy for a B2B

customer engagement platform across 8 enterprise markets.

Increased campaign engagement by ~35% by segmenting 200+ enterprise client accounts and using

performance data to prioritise communication strategies.

Generated 150+ qualified leads and tripled LinkedIn organic reach through data-led optimisation of

digital content, social media and email campaigns.

Translated market, customer and performance data into executive-facing recommendations, coordinating

senior and cross-functional stakeholders.

IETE, Marketing & Communications Intern | (December 2023 – January 2024)

Built audience insight dashboards covering a 70,000+ member base, enabling data-driven targeting

decisions and faster, more reliable performance reporting.

Reduced workflow turnaround time by 30% by restructuring event processes, audience segmentation and

internal coordination across teams for a flagship national event.

Coordinated multiple internal stakeholders to ensure consistent messaging and on-time delivery of large-

scale member engagement initiatives.

Indian School of Business, Brand Communications Intern | (August 2022 – September 2023)

Supported campaigns reaching 50,000+ alumni, students and corporate stakeholders, coordinating

inputs across internal teams and digital channels.

Analysed audience data and campaign results to report performance and inform next steps alongside

the communications team.

Contributed to editorial planning and project timelines to strengthen brand positioning.

LEADERSHIP EXPERIENCE

Neural Nexus Student Community, Founder & President | (May 2024 – May 2025)

Built and led a 40+ member student board, structuring roles, timelines and priorities to grow one of

CBIT's fastest-growing communities to 500+ engaged students.

Secured INR 2.5 lakh in sponsorship funding from 6 brand partners by leading proposals, negotiations

and relationship management.

Expanded Instagram and LinkedIn communities to 5,000+ followers through branding, social content

and event marketing initiatives.

CBIT MUN, Head of Logistics & Delegate Experience | (February 2023 – June 2023)

Managed end-to-end logistics and vendor coordination for a large 300+ delegate conference across 10+

committees, reducing operational costs by 20% through vendor negotiations.

Blue Cross, Emergency Responder & Advocate | (February 2022 – January 2025)

Coordinated volunteers and local outreach supporting 250+ animal rescues and 100+ adoptions.


